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in their education, including the curriculum covered in the previous year/s.

Enterprise and Marketing Curriculum Overview

This overview document details what students will be studying in this subject area over the course of their time with us and the skills and
knowledge they will be covering. Students will be formally assessed across the year and their progress and ATL (Attitude to Learning) will
be reported home at the end of each term. Assessments will aim to assess the knowledge and skills a student has covered up to that point
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